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Introduction to Entrepreneurship 

 

What is an Entrepreneur? 

 The word “Entrepreneur” originates from the French word, which means “to 

undertake.” Then entrepreneurs are: 

 Individuals who recognize opportunities where others see confusion. 

 Aggressive catalysts for change within the marketplace. 

 

Who is an Entrepreneur? 

 

 

 

 

 

 

 

 

 

 

 Normally entrepreneurs are 35 years of age. This is the age when entrepreneurs 

usually gain the ability to do the business. This ability comes from education as well as 

experience which, in turn, will convert into ability to do the business. 

 

Distinction of the terms “entrepreneur” and “small-business owner” 

 Small businesses are:  

 Independently owned and operated 

 Not dominant in their fields 

 Usually do not engage in many new or innovative practices 

 Never grow large 

 Prefer a more stable and less aggressive approach 

 Example; purchased established businesses, franchises, etc. 

 

 Entrepreneurs are: 

 Those for which the entrepreneur’s  principal objectives are innovation, 

profitability, and growth 

 Usually seeking rapid growth and immediate profits 

 Seek the sale of their businesses if there is potential for large capital gains 

 

What is an Entrepreneurship? 

 Entrepreneurship is an integrated concept that permeates an individual’s business 

in an innovative manner, such as  

 New products 
 New production methods 
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 New markets 
 New forms of organization  

 

Emerging Trends 

 

 The Internet 

 U.S businesses spent $85.7 billion on building up the Internet capabilities in 

1999 (up 39% from 1998) 

o (IDC; Framingham, Massachusetts) 
 Increase in Internet users (especially small ventures) 
 35% of small businesses maintain their own websites 
 Research shows that smaller organizations that utilize the web have higher 

annual revenues, averaging $3.79 million in 1998, compared with $2.72 million 

for all small ventures. 

 

The E-Commerce 

 Electronic commerce (e-commerce) is the marketing, promoting, buying, and 

selling of goods and services electronically, particularly via the Internet. 
 E-commerce encompasses various modes of Internet use: 

o E-tailing: a site for shopping and making purchases 
o Electronic data interchange (EDI): B2B exchange of data 
o E-mail and computer faxing 
o B2B buying and selling 
o Ensuring the security of data transactions 

 

Advantages of E-commerce for Entrepreneurial firms 
 Ability of small firms to compete with other companies both locally and 

nationally 

 Creation of the possibility and opportunity for more diverse people to start a 

business 

 Convenient and easy way of doing business transactions (24/7) 

 An inexpensive way (no paper, printing, and postage costs) 

 Allowing products available in other countries 

 Higher revenues 
 

 Challenges of E-commerce for Entrepreneurial firms 

 Managing upgrades (anticipating business needs /application) 

 Assuring security for a website and the back-in integration with existing 

company systems 
 Avoiding being a victim of fraudulent activities online 
 Handling the costs required to maintain the site 
 Finding and retaining qualified employees 
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Group Discussion Task 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

According to the picture, please answer these questions: 

 Are there any differences between Lemonade stand and Apple stand? 

 If yes, how do you know and what are that differences? 

 How does that differences make Apple stand likely to be successful than Lemonade 

stand? 

 

 

 
 

 

 

 

 

 

 

 

 

 

  


